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WHAT IS COMMERCIAL AWARENESS? 
Hello, and welcome to the first 
ever* Commercial Awareness 
Newsletter (*from the Coventry 
University Law Society)! This first 
newsletter forms part one of three 
from the ‘Preliminary Series’, 
which aims to enhance the 
committee members’ 
understanding of current affairs 
alongside their impact in both a 
legal and commercial context.  

Ø Its importance?  
Being able to display commercial 
awareness is key to securing roles 
within any sector, not just legal 
(sadly). It is “to the world of 
business what night-vision 
goggles are to midnight assaults: 
with it, you can operate on a 
professional level, but without it 
you won’t know what is going on, 
and your chances of survival are 
slim”.  
 
Within vacation schemes, 
placements and likely any other 
graduate position you are entirely 
certain to be asked the much-
dreaded question, “how can you 
demonstrate that you are 
commercially aware?” and 
conjuring up an answer can  
      

 
 
appear testing at the best of 
times. Luckily, I have 
planned a few newsletters 
for the upcoming weeks 
which should, with any luck, 
help build upon members’ 
commercial awareness.  

 

Ø In this week’s 
newsletter: 

What do the students think? 
Three Coventry Law LLB 
students provide their 
thoughts on what 
commercial awareness is all 
about 

Hear it from our Head of 
Law: Professor Stephen 
Hardy sheds an insightful 
light on commercial 
awareness 

But… where do I start? From 
law blogs to legal 
experience, I’ve obtained 
the best sources to enhance 
your commercial awareness 

 

WHAT DO THE 
STUDENTS THINK? 
To get started on the series, I 
asked 3 Coventry University 
students, “what is your 
understanding of commercial 
awareness”? 

“Understanding what is happening in 
the political and economic climate 
and how that can impact a firm and 
its clients” Samantha Arend, 2nd Year 
Law LLB 

“Your understanding of business. 
Let’s say, if I was to join a law firm, it 
would be how much knowledge I 
have of the area or department I 
intend on joining. Or, more simply, 
being aware and staying up to date 
with recent business developments 
in the business world” Adam Rafiq, 
2nd Year Law LLB 

“A sound knowledge of the current 
events that are ongoing and shaping 
daily life, especially in businesses 
and large corporations” Beth Smith, 
2nd Year Law LLB 



 
 

  

 Hear it from our Head 
of Law 

It is highly likely law firms and many graduate recruiters will ask about your commercial awareness; whether that be in 
the application stage or at interview. Professor Stephen Hardy has kindly taken the time to clarify what this truly 
entails… 

 

 

“MANY LAW STUDENTS ARE OFTEN TOLD BY LAW FIRMS 
THAT THEY LACK COMMERCIAL AWARENESS” 

So, what is it? 

Commercial awareness is ‘an 
understanding of what is 
happening in the world from a 
business perspective and 
questioning if activities add value 
to the business’. To that end, 
commercial awareness can be 
termed: 'commerciality', 'business 
focus', 'client focus' or 'passion for 
business'. 

To that extent, it is important to 
recognise that organisations 
operate in a competitive 
marketplace and need graduates 
who can quickly grasp the internal 
and external challenges facing 
them, understand their customers 
and make good decisions on how 
best to develop their businesses. 

Many recruiters say that law 
students and law graduates alike 
lack this important competency.  
This is often because on 
application forms and in interviews 
they lack commercial awareness.  

 
 

For example, in such 
questions, like: 

- What do you know 
about this company? 

- What do you know 
about the competitors 
in this business? 

- How would you sell our 
company to a potential 
customer? 

- Tell me about a recent 
business story that took 
your interest? 

- What are the greatest 
challenges facing our 
sector in the next five 
years? 

 
Also, often law firms test 
commercial awareness in 
case studies, where the 
law student is tasked with 
analysing and making 
recommendations on how 
you would tackle particular 
business situations.  
 

 

 

This assesses how you would 
interpret data, consider risk 
and financial implications,  
offer creative solutions and 
make sensible 
recommendations.  
 
So, how can law students 
prepare themselves to 
understand and develop 
their commercial 
awareness? 
 
Put simply, we all live in a 
global economy which thrives 
on commercial awareness. 
  
To understand this and keep 
abreast of its developments 
law students should regularly 
read newspapers, industry 
journals and professional 
body websites - all of these 
are accessible online - to find 
out what the latest 
developments are and the 
impact they may have on 
global business. 
 
 



 
 

 

 

 

 

 

 

 

 

 
 

 

 

  

 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

But…where do I start? 
As noted by Stephen, reading 
newspapers, journals and 
professional body websites are an 
excellent start to understand and 
keep up-to-date with developments 
within the global economy. There are 
also further, less-daunting ways to 
improve commercial awareness skills  
which can be done while simply 
waiting for a bus… 

NEWSPAPERS 
A common, research-based 
approach to improve one’s 
commercial awareness is reading 
newspapers. This is likely to be 
one of the easier options and is 
effective if you can stay up-to-date 
on the newest deals, legislative 
changes and appropriate, 
significant developments.  

Do ensure to follow reliable and 
relevant sources - such as The 
Telegraph, The Economist and 
The Financial Times – rather than 
The Sun or the Daily Mail. 

 

BLOGS 
Another highly research-based 
way in which you can learn about 
the latest developments in law and 
business is through reading legal 
blogs. There are so many out there 
to pick just a few, however the  
incredibly useful Chambers 
Student website provides a list of 
just under 60 blogs with topics 
ranging from  Brexit to Legal Tech.  

The link for this is:  

www.chambersstudent.co.uk/wher
e-to-start/commercial-
awareness/commercial-awareness-
resources-legal-blogs 

PRACTICAL METHODS 
It is widely considered, from 
research and personal experience, 
that work experience is the most  

 

direct way to gain 
commercial acumen. This 
doesn’t necessarily need to 
be in law – as long as it 
provides insight into how a 
business is conducted and 
what factors contribute to 
success or failure. Of 
course, legal experience is 
also greatly commercially 
beneficial.  

ALTERNATIVE (BUT 
STILL EFFECTIVE) 
METHODS 
In today’s climate there are 
an array of contemporary 
measures that can be made 
to further enhance your 
commercial awareness: it’s 
not limited to the 
‘conventional’ reading of 
newspapers and blogs: 

Podcasts: “Law in Action” 
by BBC Radio 4, “The 
Commercial Awareness 
Podcast” by T Museba 

YouTube videos: there are 
thousands of videos 
available on the economy 
and current-affairs stories. 
Notable channels – UK 
Politics, Bloomberg Markets 
and Finance. 

 


